KEVIN AKERS design + imagery

Tony's Fine Foods
In 1998, Northern California’s food distributing powerhouse,
Tony’s Fine Foods asked Kevin Akers design + imagery to review the

company’s 64 year-old logo and recommend a new look.

Rather than replace a hard-earned icon, Kevin suggested a few
typographical modifications and consistent application.

Here is a peek into Tony’s success story.

925.735.1015 www.kevinakers.com



Regpecting Heritage

Tony's Fine Foods specializes in distributing fine quality deli, bakery, food
service and perishable products. With over 250 employees and a
fleet of more than 50 tractor-trailers, they distribute over 6,000 world-
class products throughout California.

Tony Ingoglia, an Italian immigrant, started his little company in 1934
bringing groceries, salami and cheeses to Northern California customers.
Before long his company wasn’t little anymore and his simple logo was on

trucks, packages and signage which created priceless equity
and customer loyalty.

Kevin Akers refined the logo’s proportions,
added a drop shadow and fashioned the
script into a logo that would retain
the flavor of the original and add just
a little extra spice.
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Frre Foods
INDUSTRY

SERVING THE FOOD SINCE 1934

Final Design- 53 foot trailer

TONYS

Frre Foods

SERVING THE FOOD INDUSTRY SINCE 1934

Final Design - 28 foot trailer

Frne Foods

Final Design - Cab

The primary image carrier for Tony’s new identity is their fleet of trucks.



COLOR SAMPLES Specify Tony’s
corporate colors as PANTONE® 187
(red) and PANTONE and 342 (green).
DPMSIPANTONE matching system is g

|@NTY7§ CORPORATE IDENTITY

Frrne Foods GUIDELINES

ACCEPTABLE LOGOS UNACCEPTABLE LOGOS
Tony’s Fine Foods specializes in the
sale and distribution of perishable deli,

bakery and related foodservice — N
products. The company strives for I‘@N—‘Vg I‘o\_st lcl:l:rus\:m::.or change
excellence, placing customers first, and I - Fine Foods

empbhasizing reliability, selection, Frne Foods
freshness and accuracy. The company’s —

L - . Do not substitute any
aim is to build on the reputation for COLOR SCHEME 2. PMS 167, PMS 342 Ipwv/s‘ typeface for the "Fine
ine Fo

quality upon which the company was EpEEEEee—— h Foods" descriptor.
founded; to see our customers as I‘@N—‘Vg
partners, and to satisfy our employees, ) - s

Do not skew or alter any

L
vendors and shareholders. Frne Foods l@”vs of the logo elements.

Frne Foods

‘COLOR SCHEME 1 PMS 187, PMS 342 & black

Our Corporate Identity program

NS 187
provides the integrated, controlled ] .

i 1 f 4 Th = ) v Do not condense or
visual presence of our company. The ‘ \ \—‘ L 7 a oNYs expand any of the logo
success of the identity depends on ) T Gt e elements.
consistent, controlled use of our logo Frme Foods

in the approved configuration. . b0 not remove the drop
NS 342 ONYS shadow underthe logo.

THE CORPORATE IDENTITY The Tony’s Fine Foods

—
Fine Foods corporate identity consists "XV Z
of the Tony’s logotype, drop shadow |®MY7$

and Fine Foods descriptor. Frme Foods

Do not change the drop
shadow in any way.

Tony’s corporate identity has been

designed to be flexible. The logo should
be printed in Color Scheme 1 or Color =
Scheme 2 whenever possible. If this is I @NIYZs
not possible, the logo can be printed in . o
PMS 187, PMS 342 or black. Fine Foods

Black
Do not tilt the logo on
any angle.

2 Do not use tints of the
‘GN approved colors on the
Fime Foods 1000

The logo should be printed on white or
light backgrounds whenever possible.
If this is not possible, the logo can be
reversed to white on dark backgrounds.
On a black background, the logo can
be used in the two-color variation as
shown or reversed to white.

TONYS e

Frne Foods

Do not remove the “Fine
Foods" descriptor.

Do not reverse out just
the "Fine Foods"
descriptor to white.

Frine Foods

Do not print the logo
on low contrast
backgrounds.

Do not print the
Iogo on patterned
backgrounds.

Developing a usable identity standard was key to a consistent application.



Ll TONY'S FINE FOODS (916) 374-4021 office
I| @MVg 3575 REED AVE. PO BOX 1501 (916) 372-0727 fax
| - WEST SACRAMENTO, CA 95605-1501 (916) 374-4150 customer service

Frrne Foods

Dediocated fo Gustomer Service Since 1934

EpEEEe— TONY'S FINE FOODS
I|®NW‘_\{7§ 3575 REED AVE. PO BOX 1501
| - WEST SACRAMENTO, CA 95605-1501

Frine Foods

Dedicated to Gustomer Service Since 1934

KARL BERGER
DIRECTOR OF SALES

L 3575 REED AVE. PO BOX 1501
@MV ; WEST SACRAMENTO, CA 95605-1501
) b
Frme Foods (916) 374-4021 office

(800) 464-5429 main office

(916) 374-4150 customer service
(916) 556-7737 pager

(916) 372-0727 fax

(800) 696-4150 toll free

Dedicated to CGustomer Service Since 1934

A variety of business papers were developed with the new standards.



Marketing Wholesomenedss

Tony's distributes many of the world’s finest cheeses but the company

decided it needed to create it’s own brand. This line of cheese would

serve as the private label for smaller grocery stores and be Tony’s own
brand for restaurants, food service and pizza makers.

The creative brief called for a wholesome, friendly and colorful
identity that reflected the natural goodness of Real California Cheese.
It also needed to telegraph to the consumer freshness, flavor and fun

in an affordable package.

Tony’s is headquartered in California’s Gold Country so the name
Gold Rush Creamery was a natural.



CREAMERY
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Natural Gt
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SELLBY

NETWT.
91lb E3 03 24 12

Fihte.  $3.69

o ‘” |H||‘ HN H”H” ”m m
PRICE 2 [I730u73 || 23s63u ||| 4

M l L D DISTRIBUTED BY TONY'S FINE FOODS, SACRAMENTO,CA
J INGREDIENTS: PASTEURIZED MILK, CHEESE CULTURE, SALT, ENZYME

Nlltl'iti()l'l Facts Amount/Serving %DV Amount/Serving %DV

Serving Size 10z. (28 g/ Total Fat 9g 14% Total Carb. 9g 0%
About 1inch cubes) -~

Servings Varied Sat. Fat 6g 30% Fiber Og 0%

C:Iorigs 18 10 Cholest. 30mg  10% Sugars 0g
at Cal

“Percent Dally Values OV are
besad ona 2000 calori ot

Sodium 200mg 8% Protein 7g

Logo, color palette and package with a traditional Wild West flavor.
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Natural Cheese Natural Cheese

Natural Chee: Natural Cheese

erur SELLBY
o Sllb E3 03 24 12
perie. $3.69

y
U TOTAL
— PRICE
Natural Cheese 2 |l 730873 || 235634 ||| 4

DISTRIBUTED BY TONY'S FINE FOODS, SACRAMENTO,CA
INGREDIENTS: PASTEURIZED MILK, CHEESE CULTURE, SALT, ENZYME

Nutrition Facts AmountServing %DV Amount/Serving %DV

Serving Size 10z. (28 g/ Total Fat 9g 14% Total Carb. 9g 0%
About 1inch cubes) "

Servings Varied Sat. Fat 6g 30% Fiber Og 0%

Calories 110 Cholest. 30mg  10% Sugars 0g

Sodium 200mg 8% Protein 7g

Modern and whimsical script rests beneath a playful pioneer cow icon.
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SELLBY

[ ] ‘\ NET WT.
NS 9llb E3 03 24 12

PRICE
ereameT perls.  $3.69
CReameRY
TOTAL
2 ||l 730u71 || 235k | 4
DISTRIBUTED BY TONY'S FINE FOODS, SACRAMENTO,CA
INGREDIENTS: PASTEURIZED MILK, CHEESE CULTURE, SALT, ENZYME

PRICE
Nutrition Facts Amcuntserving %DV AmountServing %DV
Serving Size 10z. (28 9/  Total Fat 9g 14% Total Carb. 9g 0%
About 1inch cubes) -
Servings Varied Sat. Fat 6g 30% Fiber 0g 0%

Calories 110 Cholest. 30mg  10% Sugars 0g
FatCal. 80 — —
Sodium 200mg 8% Protein 7g

“Percent Dally Values OV are
besad ona 2000 calori ot

2

A brand geared more toward families—wholesome and happy.



SELLBY

NETWT.
91lb E3 03 24 12

35634 |[| 4
DISTRIBUTED BY TONY'S FINE FOODS, SACRAMENTO,CA
INGREDIENTS: PASTEURIZED MILK, CHEESE CULTURE, SALT, ENZYME

TOTAL

PRICE a

PRICE
e ‘” mm HN m
2 Il 730873

Naturel Gheese

Amount/Serving %DV Amount/Serving %DV

Serving Size 10z. (28 9/  Total Fat 9g 14% Total Carb. 9g 0%
About 1inch cubes) " o
Servings Varied Sat. Fat 6g 30% Fiber Og 0%
Calo 110 Cholest. 30mg  10% Sugars 0g
FatCal. 80 - "
Sodium 200mg 8% Protein 7g

“Percent Dl Values OV] are
besad ona 2000 calori ot

A subtle tie-in with the Real California Cheese logo.
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CREAMERY

ExTRA sHARP cHEDDAR i MILD CHEDDAR LONGHORN CHEDDAR SWISS CHEESE

SELLBY

NETWT.
91lb E3 03 24 12

RICE

Fihte.  $3.69

CEEAMERY o ‘” mm HN H”H” ”m m
PRICE 2 [I730u73 || 23s63u ||| 4

DISTRIBUTED BY TONY'S FINE FOODS, SACRAMENTO,CA
INGREDIENTS: PASTEURIZED MILK, CHEESE CULTURE, SALT, ENZYME

Nutrition Facts AmountServing %DV Amount/Serving %DV
Serving Size 10z. (28 9/  Total Fat 9g 14% Total Carb. 9g 0%

About 1inch cubes) "
Servings Varied Sat. Fat 6g 30% Fiber Og 0%
Calories 110 Cholest. 30mg  10% Sugars 0g

Fat Cal.
atta Sodium 200mg 8% Protein 7g

A Holstein in a California pasture became the brand’s central image.



MONTEREY

milk,
hey, cream, lactc acid,
Sotic ack A, guar gur, annato ot

NET. WT. 1 LB. (16 0z)

Distributed by Tony's Fine Foods, W. Sacramento, CA

liowp Rush

REAMERY

INGREDIENTS: cheose (rom pastourizsd cuturedmil,
sl and szymes), wate, whey, cream lctc acig,
sorbic acid salt, guar gum, annatto

NET. WT. 1 LB. (16 02)

Distributed by Tony's Fine Foods, W. Sacramento, CA

PEPPER
CREAMERY IHCK

NATURAL cCHEESE

WCAEDINTE chtess(rory k2o e k)
salt, and enzymes),water, whey, cream, lacic acid,
SO Sk S e, e, e

Distributed by Tony's Fine Foods, W. Sacramento, CA NET.WT. 1 LB. (16 0z,

Lo Metitine. Poit-Skim

MOZZARELLA

RE‘_AAEFﬂE'%Y

e e
salt,and enzymes), w y,cream,lactic acid,
e vl et st

NET. WT. 1 LB. (16 02)

Distributed by Tony's Fine Foods, W. Sacramento, CA

(MYl | PROVOLONE

EAMERY

INGREDIENTS: cheese (from pasteurized cultured mik,
salt,and enzymes), water, whey, cream, lactc acid,
sorbic acid salt, guar gum, annatto color.

NET. WT. 1 LB. (1602

Distributed by Tony's Fine Foods, W. Sacramento, CA

lfown Rush

CREAMERY

INGREDIENTS: chesse (rom pastourized culuredmil,
salland ezymes), wate, whe,ceam lctc acig,
sorbic acid salt, guar gum, annatto

NET. WT. 1 LB. (16.02)

Distributed by Tony's Fine Foods, W. Sacramento, CA

A distinctive color coding system helps consumers find their favorite flavors easily.

NATURAL cCHEESE

INGREDIENTS: chees(rom pasteurizad culured milk,
nd enzymes), water, whey, cream, lactc acid,
Srbic acid AT, Guar gurh, annato cacr:

Distributed by Tony's Fine Foods, W. Sacramento, CA

NGREDIENTS: chees (rom pasturzadcutred ik,
salt, and enzymes), water, whey, cream, lactic
Soric acid s, glar gum, annati colr

Distributed by Tony's Fine Foods, W. Sacramento, CA

NGREDIENTS: chees (rom pasturzedcutured ik,
salt, and enzymes), water, whey, cream, latic acid,
Soric ackd sa, glar gu, annatl ol

Distributed by Tony's Fine Foods, W. Sacramento, CA

NGREDIENTS: chees (rom pasturzedcutared ik,
salt, and enzymes), water, whey, cream, lacic acid,
Sorbic acid s, glar gum, annatio ol

Distributed by Tony's Fine Foods, W. Sacramento, CA

J\_EL \MERY

INGREDIENTS: choese (from pasteurized cultured milk,
salt,and enzymes), water, whey, cream, lactc acid,
sorbic acid salt, guar gurm, annatto color.

Distributed by Tony's Fine Foods, W. Sacramento, CA

INGREDIENTS: chee (rom psteurzedcuurd ik,
salt, and enzymes), water, whey, cream, latic acid,
sorbic acid salt, guar gum, annatto color.

Distributed by Tony's Fine Foods, W. Sacramento, CA

MILD
CHEDDAR

NET. WT. 1LB. (16 0z)

MEDIUM
CHEDDAR

NET. WT. 1 LB. (16 0z)

SHARP

NET. WT. 1 LB. (16 0z)

LONGHORN
CHEDDAR

NET. WT. 1 LB. (16 0z

EXTRA SHARP
CHEDDAR

NET. WT. 1 LB. (16 0z.)

NET. WT. 1 LB. (16 0z.)




oLD Rush )LD Rush

CREAMERY CREAMERY

N ATURAL CHETES SE

Low Wetitine Pait-kun

MONTEREY JACK MOZZARELLA

INGREDIENTS: Ingredients: Sharp cheddar cheese aged 9 months (made from INGREDIENTS: Ingredients: Sharp cheddar cheese aged 9 months (made from
pasteurized cultured milk, salt, and enzymes), water, reduced lactose whey, whey, pasteurized cultured milk, salt, and enzymes), water, reduced lactose whey, whey,
cream, lactic acid, sorbic acid (a preservative), salt, guar gum, annatto color. cream, lactic acid, sorbic acid (a preservative), salt, guar gum, annatto color.
Distributed by Tony's Fine Foods, W. Sacramento, CA 95605 Distributed by Tony's Fine Foods, W. Sacramento, CA 95605
Nutrition Facts AmeunSening %0y Nutrition Facts AmeunSening %0y
Serving Size 10z. (28 g/ Total Fat 9g 14% Serving Size 10z. (28 g/ Total Fat 9g 14%
About 1 inch cubes) o About 1 inch cubes) o
Servings Varied Sat. Fat 6g 30% Servings Varied Sat. Fat 6g 30%
Calories 110 Cholest. 30mg  10% Calories 110 Cholest. 30mg  10%
FatCal. 80 — FatCal. 80 —
Sodium 200mg 8% Sodium 200mg 8%
“‘ 730471 H 235634 “‘ “‘ 730471 H 235634 “‘
S NET. WT. 5 LBS. (800z) 1)L NET. WT. 5 LBS. (800z) ')

[foLn Rug [foLD Rus

CREAMERY CREAMERY

TACO BLEND -
\ N

7 - N \ 7
Sy

~ PIZZA BLEND -

INGREDIENTS: Ingredients: Sharp cheddar cheese aged 9 months (made from INGREDIENTS: Ingredients: Sharp cheddar cheese aged 9 months (made from
pasteurized cultured milk, salt, and enzymes), water, reduced lactose whey, whey, pasteurized cultured milk, salt, and enzymes), water, reduced lactose whey, whey,
cream, lactic acid, sorbic acid (a preservative), salt, guar gum, annatto color. cream, lactic acid, sorbic ‘acid (a preservative), salt, guar gum, annatto color.
Distributed by Tony’s Fine Foods, W. Sacramento, CA 95605 Distributed by Tony’s Fine Foods, W. Sacramento, CA 95605
Nutrition Facts AmeurSening %0y Nutrition Facts amcunusening __%ov
Serving Size 10z. (28 g/ Total Fat 9g 14% Serving Size 10z. (28 g/ Total Fat 9g 14%
About 1inch cubes) " About 1 inch cubes) »
Servings Varied Sat. Fat 6g 30% Servings Varied Sat. Fat 6g 30%
Calories 110 Cholest. 30mg  10% Calories 110 Cholest. 30mg  10%
FatCal. 80 " FatCal. 80 "
Sodium 200mg 8% Sodium 200mg 8%
m 73uu7].‘ 235634 m “| 730471 ‘ 235h3Y4 “|
NET. WT. 5 LBS. (8002) ~) L NET. WT. 5 LBS. (8002) ~)

Larger packages and labels were developed for food service application.



Day-to-Day Reminder

Tony’s Fine Foods started a tradition of creating artful and interesting
calendars for their customers. These over-sized wall calendars usually
rest on a back room wall where they aide the customer in ordering
and keeping track of product rotation.

Decorative and fun, informative and useful, this simple marketing tool
helps to keep Tony’s quality products top-of-mind and
contact information handy.
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The new logo was introduced on a wall-sized calendar for customer’s back rooms.



FERVING BAKERIES, CAFES, DELIS, PIZZERIAS, RESTAURANTS, & SUPERMARKETS FINCE 1934
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Tony’s wanted to dedicate the year 2000 to people in food service.



' TONYS

Frromne Foods

19 20=—21 22 23 24 25
26 21 28 29 30 31

CEEE | (916) 3744150 or (916) 6964150  ( Serving the Food Industry Since 1934 ) ™3| (916) 372:0626 or (888) 696-4150

The iconic Tony’s truck meanders through a fantastical foodscape!
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An Italian Renaissance masterpiece featuring food by Tony’s!
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—| 7 (916) 374-4150 or (800) 696-4150
T Ohdora O,Z';_,
) (916) 372-0626 or (838) 696-4150
B C C o0 S wembnysincioodsom

Tony’ carries every product under the sun.
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(916) 372-0626

OR (888) 696-4150

Every month of the year is a reason to celebrate with Tony’s products.
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AVictorian vaudeville poster was the inspiration for 2005.
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2008 was the year of the Italian kitchen!
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Cualomen Senwice (946) 374 4150 on (Bo0) 696 yise
fax endana (pi6) 3730636
urunurtonyatine food. com.

A commemorative 75th logo and a scavenger hunt calendar to find 75 items....



If you have a time-honored brand you need to revive
or you want to launch a new brand that will endure,
please contact:

KEVIN AKERS design + imagery
at 925.735.1015
or kevin@kevinakers.com

To learn more about Kevin’s work, visit
www.kevinakers.com
and
http://issuu.com/akers





